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Hi, I'm Linda Bucksey!

I’'m pleased to share a little more about my work and experience with you.

I’'m a senior graphic, brand and product designer with over 10 years of
experience helping startups and established businesses build clear, credible
and engaging brands. | work mainly with technology, Al, innovation-led
and digital-first companies, creating brand identities, websites, product

interfaces, presentations and marketing content.

Through LR Creative Studio, | support businesses at different stages
of growth, from developing a new idea to refining an existing brand or

providing ongoing creative support.

Best wishes,

Linda Bucksey
Graphic Designer

LINDA BUCKSEY CAPABILITIES DECK
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Wh at I d o | help startups and established businesses in technology, Al and other innovation-led industries

turn complex ideas into clear, credible and engaging brands and digital experiences.

N N N
Brand & Visual Identity Web & Product Design Presentations & Visual Content
Brand identities Websites Pitch decks
Logos Landing pages Reports
Visual systems Digital products Sales materials
Guidelines Apps Custom illustrations
Campaigns Ul design lconography
Social content Wireframes Visual storytelling
Print Prototypes
Event design Design systems

Selected clients

... and many more.

LINDA@LRCREATIVESTUDIO.COM LINDA BUCKSEY CAPABILITIES DECK



Work, in practice

A closer look at some of the brands, products and experiences I've helped create.
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H @ R I Z E N ECOSYSTEM DEVELOPERS / ZEN TOKEN BLOG

Onchain Privacy
That Works for You

Powering privacy-first applications and regulatory-ready infrastructure
for the new digital economy.

Ecosystem Build Now @

LOGO DESIGN



._\:rr.‘mur.h'fy l'nfrastmc
i g Mg
keeping Yoy,
"~ firgg fair-faunched 2K - ,
or Privg cy adVOcates rivacy Isn't secrecy ts protection a
-0
Wity fong e'ﬁ-fr'ng to 20?2 rmcray 2E| he—fps oerers tha Hsrven ec‘osy.s!@rn With Letiriry, in in your hands'
D[eFr. _gava.l-’:a-‘.'r:e, N c:ﬂop un.'.iry_
No Ico or pre=rnmed Supp
im g, Ppiy ,rust.-‘:‘ke <] C0in; 5 Milligp, Fixeamaxm-: Ply jusy like g tcojy 2] Milliop, Fix, maxfmum supp!y juetfrke
EFPOQG token o 3se Crey, )
ppf:‘cah access ndutn‘:t
stakfng Pro, Orary, mr'r?g s
Orizey, et Wory, feesu eg forZEN uyback
(-] \% Oty ey Ady, :D
Ing On:
c S &
- v
bl
Bj Nece COIhbase Aerodo e Unfswap &
na, rm, &
T}‘m‘va P tocg;
Dey,
Etpigeg More g

For INEsg For EUQDERS,

it enabfes Co, prmnce wa'rhout it un.fc:cks ac-:ess to ey, use-rs, ey,

xposure. rnarkers, Ney, poss.r'bi'.fitr'es.

cesstle f rmshtution / A ?'eut!eq' Users
Orize re tores balq

No Morg b
He"e, Yoy Can hayg

Otizep Lay Se g, ten
Priya yR&Dancf Infr, strucrure-&
Toorfn Scaraba'ﬁr
23 203, fuﬂy rmgraf tog, 85 ap E-‘?C—.?O toke,, _ H;mg a ng, uy
ase chapterr’n Hor; s Olyg .

Thig Wati, Oivae fo ag, ity [T ang ; '.rr!urro-';a-' g hw-".--.ls

Hrage, 9 it SSip Difciyp, sac[.-re Erify, bl fs! BF f,

i huurrr. oF g, Fye ZEN Oheng Can Clétin, ey 'm'g.'a.r-'da'

ZENy, %n“nn Hup L]

On Base
rnfam&tfon O Sgpn,...
"y

SIGN
EBSITE DE
W



Logo System Co-branding

H®RIZEN

%
HBRIZEN  worzen )

Primary Logo Secondary Logo Logo lcon

The primary logo s used for most internal communications and e logo to be Symibol representing our
external materials. brand at a glance.

Brand Guidelines

November 2025

Logo Colour Usage Typography Brand Colors
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sl AN Evaluation Framework

o
S for Governance Tokens

Outerlands o

Capital Outerlands
Capital

Brand Guidelines

Color Palette Typography

Spanish Viridian J’E‘;%mfi Eerie Black

! DM Serif Display Example of usage:

Lorem Ipsum

HEX: OE7FAC
ROB: 14127176
CMYK: 87/26/88/13

Title
DM Serif Display

Body
Inter Regular

Inter Semibold

We fall closer to the former opinion and believe that a
well-structured governance token can add significant
value to a project.

Regular Medium Semibold Bold
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Urban Orange

HEX:
RGB:
CMYK:

OLIaD

Brand
Guidelines

Deep Purple Ink Black Mist Grey
FFAQDO HEX: 638 HEX: 00010F HEX:
255/1 RGB 99/59/204 RGB: 0/1/15 RGB:
0/44/94/0 CMYK:  80/84/0/0 CMYK:  60/50/40/100 CMYK:

JULY 2024

Brand Fonts

Aa Kanit

Kanit is our official font and must be used for the headlines.

Regular
AaBbCcDdEeFfGgHhIiJjKkLIMMNNOOPpQqRrSs
TtUUVVWWXXYyZz1234567890#+-@=%/>([?1])

SemiBold
AaBbCcDdEeFfGgHhIiJjKkLIMmMNNOoPpQqRrSs
TtUuVVWwWXxYyZz1234567890#+-@=%/>([?1])

Logo System

Primary Logo

The primary logo is used for

most interal communications

and external materials.

Optional Logo

The optional logo should
be used in limited spaces
to enhance readability.

JLIQD

Secondary Logo

The secondary logo is used
when constraints prevent
the use of the primary logo.

Icon

The icon is a visual repre:
of the LIQD brand and als

Aa Roboto

Roboto should be used for subheads and body copy.

Regular
AaBbCcDdEeFfGgHMIiJjKKLIMmMNNOoPpQqRrSs
TtULVVWwWXXYYZ2z1234567890#+-@=%/>([?1])

ftafic
AaBbCcDAEeFfGgHAIIJJKKLIMMNANOOPpQqRrSs
TtUUVYWWXXYYZz1234567890#+-@=%/~((?!])

Bold
AaBbCcDdEeFfGgHhIiJjKkLIMmMNNOoPpQgRrSs
TtUUVVWWXXYYZz1234567890#+-@=%/>([21])

Bold Halic
AaBbCcDdAEeFfGgHhIiJjKkLIMmNROOPpQqRISs
TtUUVVWWXXYyZz1234567890#+-@=%/>([?!])

lInD B

LIQD

Koi Carp

sociated with strength of c

perseverance, accomplishment and courage. The fish also
symbolise good fortune, success, prosperity and ambition.

Their long history and hardy nature has also led to koi being
associated with longevity.

This character embodies rebellion and fun, and can also

feature various masks reflecting the diverse and

ever-changing nature of the crypto world

Logo Usage

Correct Used as provided and is in contrast with the background for its clear readability.
Incorrect Do not edit, re-create, or add any effects to the logo. Do not place on the background where any of the logo elements blenc

B oo oun

LOGO AND VISUAL IDENTITY
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Green Light Blue Bright Blue Black

Hex #B3FOAG Hex  #DG6EAFF Hex #4740FB Hex #1M11827
RGB 179, 240, 166 RGB 214,228, 255 RGB 71,64, 251 RGB 17,24, 39
CMYK 30,0,46,0 CMYK 13,6,0,0 CMYK 79,73,0,0 CMYK 87,77,55,71

LOGO AND VISUAL IDENTITY LINDA BUCKSEY



cAPS

zAps

cAPS HALL
OF FAME

Fame isn't given. It's earned—onchain.
Only real ones make the Hall.

Username Username
@handle @handle

Username
@handle

Total Scores Total Scores Total Scores
Midshare 4% Midshare Midshare

Anthem Alternate

Anthem Regular

Lime Green

Speedy Green

Black

LOGO AND VISUAL IDENTITY

LINDA BUCKSEY



H
D

The primary logo for BrightMind is a bold typographic mark, featuring
distinctive letterforms that create a strong and memorable visual identity.

G
N

The supporting brand icon is inspired by a prism — symbolizing how
learners develop the skills to grow, unlock their potential, and expand into
a spectrum of bright opportunities and knowledge.

LOGO AND VISUAL IDENTITY LINDA BUCKSEY



Microlearning improves
focus and retention by over

20%

compared to traditional
methods.

BrightMind is fun
and engaging,
so learning felt
like a gamel!

Jemma | 25

NIGHT OWL?

We've got your back.

Al TAP IN NOW -

LEARNING JUST
LEVELLED UP.

www.BrightMind.io

SOCIAL MEDIA CAMPAIGN LINDA BUCKSEY
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32.5217 ETH 0x09..d1cA &

@ Quadrata Dashboard 3 N t eate a passport 32.5217 ETH 0x09..dlcA & 0 Quadrata Dashboard Lend Borrow Market

Your account at a glance

Create your
Quadrata

v

Currently lendin

NET APY ® C

$23,214 01547048 3.42% $2:

Get some return on your own with Quadrata

Get Started

Borrow limit @

23 % / $10.246,85

Borrowing Lending 3 | Lending Borrowing

Asset APY Currently borrowin Wallet balance
J3252EMH 3252 ETH Borrow More 9 Ethereum 17.45% Not Conne ° Withdraw v (@) Etereum e 3252EH 3282ETH
2,154.97 H.SDT Borrow More ; Tether .ABg Not Connected ® Withdraw v % Tether 17.45% 21?;1723 3§DT Zliﬁftl?z 9§DT
Borrow D Coin 17.45% 0.00 UsDC Not Connected [ ] Withdraw v @ USD Coin 17.45% 0.00 USDC 0.00 USDC
Borrow DAl 17.45% 0.00 DAI Not Connected e Withdraw v DAI 17.45% 0.00 DAl 0.00 DAI

/&Quadruta © 2021 Mark upport | Terms ¢ mmunity ed uadrata NFT Pa /&Quadrata © 2021 Markets | Support | Ter ommunity
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Let’s build something strong.
Get in touch.

Email: Instagram: LinkedIn: Website:

linda@Ircreativestudio.com @Ircreativestudio Linda Bucksey www.lindabucksey.com



